
Welcome! The webinar will begin shortly



http://www.nationalvoterregistrationday.org
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Sample Social Media



Sample Press Release
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Three Weeks Out – Sept 1, 2020
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Two Weeks Out – September 8, 2020
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One Week Out – September 15, 2020
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THE BIG DAY -- September 22
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THE BIG DAY -- September 22



In the age of COVID-19, many of this year’s National Voter Registration Day events are expected to be 100% virtual. With this in 
mind, Action Network (the program we use for events and communications) has built in an easy workaround for you to register digital 
events on our interactive 2020 map so people RSVP and you can promote. To begin registering an event, select the “CLICK TO 
HOST” button on our events page.



From there, you’ll be directed to Action Network’s website to begin building your event. Make sure to have ALL the details (Zoom link, 
conference call codes, time, date, RSVP goal etc.) for your event locked down and at the ready before clicking the “OKAY!” 
button.



Once you’re on the Action Network site, fill out the TITLE, START DATE and TIME, HOST CONTACT INFORMATION, and 
EVENT DESCRIPTION fields as you normally would with all of your event’s relevant details. In the LOCATION NAME field, 
paste the URL for your virtual event (Ex. Zoom link, Google Meet link, Microsoft Teams, Skype, etc.). Type “123 Main Street” in 
the ADDRESS field, but use your organization’s ACTUAL city, state, and zip code of where your organization is based. Once 
you’ve filled in all of the fields, click on the “SAVE AND GO TO NEXT STEP” button to submit your event.



Once you have submitted your event, it will appear on interactive map of our events page, including all of the relent meeting location 
information and a hyperlink for users to RSVP. While you won’t have any control over where the location pin is placed, the marker will 
be in the general area of your organization.



Getting the word out 
for NVRD

Maria Bruno, COHHIO - Ohio Votes
Rev Joan Van Becelaere - UUJO



Two distinct audiences
The press, elected officials, influencers, the general public

→ “Formal channels”: News media, social media, through official announcements

The underserved communities we hope will attend the activities

→ Work with people with credibility in the community



The underserved community: 
POINTS OF CONTACT DURING A PANDEMIC

● Drive-thru events
● Tabling
● Literature stuffing
● Newsletter announcements
● Posters and voter education materials
● Voter education events – remote or with social distancing
● Phone banks, phone trees
● Foot traffic “hotspots” - beauty salons, barber shops, parks



General Public - Use Your Networks

● Your Organizational Network
● Your Communities of Faith
● Your Personal Network
● Community leaders
● Business leaders
● Local entertainers
● Local news media
● Local community “hot spots”
● Create a spider web of communications 



Tell a story & let the people lead the discussion
● Consolidation is important: people want one calendar, one contact, one banner 

group
● Pick the right medium

○ Recruit volunteers: Direct contact through calls and text
○ Keeping volunteers moving: social media
○ Recruit new voters: Find places with natural traffic
○ Live-streaming works, and is free

● Pictures & videos are impactful - more than text
● Relational organizing works best, which happens through peer-to-peer 

conversations - outvote, PSA’s from community leaders
● News programs almost always want to talk to someone experiencing the issue 

they’re exploring - someone who was evicted, someone who is between jobs, etc. 
Local organizations can identify those people and speak to the on-the-ground 
impact



Main Take-aways in 2020
● This year is different.

○ Folk are no longer reading email because of overload.
○ Webinar/video call fatigue

● Not all outreach is created equally
○ The Videos are getting more play than other ways of reaching out.
○ FB ads are worth the effort of getting approval.
○ And social media and texting is good for organizing and keeping things 

moving, but not great for bringing in more new people.
● Safety comes FIRST: Way more safety considerations than previous years
● Not all technology is necessary or even helpful






