
Background 
Every year, millions of Americans are unable to  
vote because of a missed registration deadline or  
other problems with their registration.    
Recognizing this challenge, National  
Voter Registration Day was created in 
2012 as a single day of coordinated 
media and field events to help   
eligible voters get registered, or  
update their registration, ahead of  
state deadlines. Thanks to the work  
of thousands of partner organizations  
and tens of thousands of volunteers  
each year, over 2.9 million voters  
have registered to vote as part of   
the holiday.   

But National Voter Registration Day is more than just a single day of action. It’s the   
start of a conversation. It’s about engaging citizens who have been left out of the   
democratic  process, sparking civic volunteerism, educating voters, and promoting shared  
democratic values. And most importantly, it’s about Americans across the political   
spectrum setting aside their differences to celebrate the rights and opportunities we all 
share as participants in our country’s democracy. 

Year after year, we are heartened by the stories we hear about groups organizing voter 
registration activities for the first time, new voters who register simply because this is the 
first time they’ve been asked to do so, and individuals and organizations alike for whom 
the holiday is the start of a new way of interacting with elections and civic participation  
in their communities. 

In 2019, National Voter Registration Day reached unprecedented heights for an   
“off-year” in which national elections did not take place. Its reach spanned across the  
public and private sectors, with activities organized online and in communities across   
the country – with the holiday clearly making its way into the mainstream and onto   
the national map.  
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By the Numbers 

473,725 
new or updated voter registrations 

This is more than three 
times the previous 
record for an “of-year” 
without a federal election. 
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By the Numbers 

Voter Registration 
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Blue: Registrations reported by community partners in the field 
Red: Online voter registrations reported 

* States where online registration is not available

North Dakota does not require registration to vote. 
All state-level online voter registration data provided courtesy of NASED 
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By the Numbers 

Online Registrations 

9/21

51,218 

9/22

42,116 

9/23

55,237

9/24
2019 National Voter  
Registration Day 

170,744 

+ Over
155,000
Field

 Registrations 

9/25 

49,124

Baseline* 
17,000 

    
* Daily state online registration totals are typically closer to 17,000.
The surge associated with National Voter Registration Day can be seen 
in the days before and after the holiday as well as on the day itself. 
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By the Numbers 

Community Partners 

4,083
     ofcial community partners 

19,816
  volunteers and staf 
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By the Numbers 

Community Partners 
2019 marks the first “off-year” that partnership levels did  
not decline following a major national election cycle. 

2012 
Presidential 
Election Year 

1,223 

2013 
Local and State  
Election Year 

931 

2014
Midterm  
Election Year 

2,263 

2015 
Local and State  
Election Year 

2,061 

2016 
Presidential  
Election Year 

3,524  

2017 
Local and State  
Election Year 

2,851 

2018 
Midterm  
Election Year 

4,087  

2019 
Local and State 
Election Year 

Original Goal: 
3,500 

4,083  
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By the Numbers 

Traditional Media 

27 2,536
   major national stories    TV and radio stories 

1,348
   local print and online stories 
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By the Numbers 

Social Media 

2,596,789
   engagements (likes shares, comments) 

40,506
   original posts 

402,313
  posts and reposts 
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Election Ofcials 
National Voter Registration Day enjoyed the support of election 
administrators at every level. 
The holiday is increasingly used by election  

officials as an opportunity to raise awar eness of  

state-specific voter r egistration policies and  

deadlines, bolster community relationships, and  

broaden understanding of electoral processes. 

In addition to resolutions issued by major national-

level bodies, scores of state and local election  

offices, municipal governments, and ot hers  

issued statements in support of the holiday. At the 

federal level, the U.S. Senate passed a bipartisan 

resolution recognizing this year’s holiday. At least 

33 of the 38 Secretaries of State in charge of  

elections actively promoted the holiday online,  

and many local election officials d id the same,  

often partnering with community groups to  

conduct voter registration events. 

National Association of Secretaries of State (NASS): 
NASS issued a press release highlighting National Voter 
Registration Day, complementing the association’s 2019  
resolution recognizing the holiday. With leadership from 
NASS, Secretaries of State across the nation championed  
the holiday within their states. 

National Association of State Election Directors (NASED):  
To complement its current resolution recognizing National 
Voter Registration Day, NASED encouraged its members  
to plan activities on the holiday, and also used its digital 
presence to raise awareness of the holiday and direct voters 
to their state election offices for accurate informat ion 

U.S. Election Assistance Commission (EAC): 
In 2019, the EAC passed a resolution recognizing the holiday 
on a standing basis, and shared content online on how and 
why to participate in voter registration. The holiday was used 
by the EAC as the culmination of a month-long effort to raise 
awareness of voter registration opportunities.   

Election Center: 
After passing its first r esolution supporting the holiday in 2018,  
the Election Center – a national professional organization for  
election officials and voter r egistration administrators – promoted  
National Voter Registration Day across its network.  
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Across The Aisle 
Parties and political actors from across the political spectrum 
celebrated National Voter Registration Day this year. 

NationalVoterRegistrationDay.org      

All major political parties recognized the holiday 
this year through social media activity and  
in-person events. Countless members of Congress  
and local-level elected officials used t heir official  
social media accounts to encourage voters to 
register on the holiday, as did almost all of the 2020  
presidential candidates from both major parties. 

High-profile pol itical figur es from across the political spectrum likewise  
urged their followers to celebrate National Voter Registration Day. 
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Premier Partners 

Media & Tech Partners 
Twitter: 
From its TwitterGov account, 
the platform encouraged 
users to register to vote or 
verify their status. 

Google: 
Google was a premier 
sponsor of the holiday, 
enabling enhanced outreach 
to partners and supporting 
field-based ef forts. The 
platform also used its digital 
presence to promote the 
holiday, challenge users to 
a series of voting and 
election-themed quiz 
questions, and encourage 
people to register to vote. 

Reddit: 
Reddit created a homepage 
interstitial referring visitors 
directly to nationalvoter-
registrationday.org. It also 
hosted “Ask Me Anything” 
events featuring Nonprofit  
VOTE Executive Director 
Brian Miller, Secretaries of 
State Steve Simon 
(Minnesota) & Kim Wyman 
(Washington), and members 
of the Democracy Works team  
(a holiday premier partner). 

Tumblr: 
Tumblr promoted the holiday 
on its national dashboard 
with a banner driving users to 
nationalvoterregistrationday. 
org. Additionally, the holiday 
was promoted via original 
posts on the “Explore” page 
and promoted via social 
media posts on Twitter,  
resulting in 9 million  
impressions and 25,000  
engagements.  
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Premier Partners 

Media & Tech Partners 
Voting is Everyone’s 
Business: Corporate 
Voter Engagement 
Companies are 
increasingly heeding the 
demands of consumers 
and employees alike to 
leverage their resources 
to promote civic 
engagement. 2019 saw 
an uptick in corporate 
engagement in National 
Voter Registration Day 
through internal 
employee-focused 
initiatives as well as 
actions that engaged 
companies’ broader 
customer bases and the 
general public. 

eBay: 
eBay engaged its eBay 
Mainstreet community, 
composed of more than 
1 million individuals, for the 
month prior to National Voter 
Registration Day, and used 
its social media channels to 
highlight the holiday. eBay 
Mainstreet members received 
information and tools for 
registering themselves and 
others to vote.  

Viacom: 
Working with Headcount,  
Viacom–and its brands  
including MTV, Comedy  
Central, Nickelodeon,  
Paramount Pictures and BET– 
inspired more than 1,000 of its 
U.S. based employees to take 
an action on National Voter 
Registration Day. Viacom also 
launched a massive outdoor 
holiday promotion in Times 
Square and across the country. 
Viacom also was a premier 
sponsor of the holiday. 

Univision: 
In addition to robust media 
support, Univision had a 
company-wide roadblock on 
National Voter Registration 
Day where all platforms 
(Network, TUDN/Sports, 
Unimas, local news, radio, and 
digital) had stories, interviews, 
talent calls to action, public 
service announcements, and 
on-site activations. 
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Premier Partners 

Media & Tech Partners 
Country Music Television: 
CMT created a three-tiered approach 
with social media PSAs featuring artists 
like Kane Brown reaching over 30,000 
users, an on-air lower-third graphic 
throughout the day, and an employee-
based voter registration drive at the 
CMT/Viacom Nashville office hosted   
by HeadCount. 

Comic Relief USA: 
First-time premier partner Comic Relief 
USA (the organization behind Red Nose 
Day USA) supported National Voter  
Registration Day primarily via social  
media, creating an original promotional 
video that ran on its Twitter and  
Facebook accounts. 

Anonymous Content: 
The entertainment company joined the  
National Voter Registration Day team by 
becoming a premier partner this year and 
supported the holiday with social media 
posts on Facebook and Twitter. 
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Premier Partners 

Social Media Influencers 
Special thanks to Premier Partners like CAA, HeadCount, When We All Vote, RISE, Rock the Vote,  
and others for leveraging their connections with celebrity voices and social influencers.  

Creative Artists Agency: 
Via the Civic Culture Coalition, CAA activated the I AM A VOTER  
campaign for a National Voter Registration Day takeover, which 
encouraged celebrity and social media influencer engagement  
to amplify the campaign’s reach online. CAA also set up a voter 
registration table in the lobby of its Los Angeles office, and   
employees received several emails about voter registration.  
CAA is also a key holiday sponsor. 

MTV/VH1/Logo: 
National Voter Registration Day was the launch day for MTV’s 
“Leaders for Change” campaign profil ing young people 
fight ing for voter access in their communities. Additionally, 
MTV, VH1 and Logo engaged celebrities to promote the day 
across social media. Promotion included Black Ink Crew, 
Siesta Key, Dinah Jane, Soju, Marti Gould Cummings and more. 
Altogether, the networks reached over 5 million people with 
messages about the holiday.  
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Premier Partners 

Social Media Influencers 
From sports stars to music industry giants to pop culture icons, everyone was 
abuzz about National Voter Registration Day this year. By enlisting 
non-traditional messengers to spread the word about the importance of voting 
and civic engagement, the holiday’s reach expanded to new and different 
audiences and further diversified the pool of new voters. 

NationalVoterRegistrationDay.org      1930 

https://NationalVoterRegistrationDay.org


On the Airwaves and in Print 
National Voter Registration Day enjoyed significant coverage acr oss  
digital and on-air press. From mainstream to niche media outlets, the  
events of the day were covered in diverse sources such as USA Today,  
Newsweek, the Washington Times, CNN, Fast Company, Ebony,  
The Root, Seventeen, and more.  
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Stories from the Field 
National Voter Registration Day owes much of its success to  
its vast network of community partners that register voters on  
the holiday through in-person events.  

4,083 community partners signed up in 2019 to 
receive support from National Voter Registration 
Day to organize events across the country on the 
holiday. Nearly 20,000 volunteers assisted in these 
efforts, talking to voters through highly-effective, 
face-to-face engagement at libraries, universities, 
community centers, local businesses, co-ops, 
health centers, and more. 

These events succeeded in registering and  
activating more than 155,000 voters across the 
country. The number of registrations recorded in 
the field in 2019 alone nearly beats the previous 
record for all registrations, online and in the field, 
for a year without a federal election. In collecting 
these registrations, partners engaged in over  
one million face-to-face conversations with citizens  
and prospective voters about the importance of 
voting  and distributed voting information. 

4,083
  community partners signed up for support 

  

23%
   of community partners were engaging  

 in voter registration for the frst time 
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Stories from the Field 
“Our event was hosted in partnership with  
our YMCA. We had good foot traffic but most  
of the neighbors were already registered or not 
yet a citizen. There were many questions and  
thankfully our local District Leader stopped by our 
table when a neighbor needed specific information 
about her polling site. Community partnership 
at its best!” 
– Brooklyn NAACP, New York

“Of the 94 people registered, four of them  
recently received their U.S. citizenship! We were 
extremely excited to be a part of their journey!” 
– Gibson D. Lewis Library, Fort Worth, Texas

“Good news is many more students at CA State  
University Long Beach were registered this year. They 
were more aware of the need to be registered.” 
– Long Beach Gray Panthers, Long Beach, California

“Since this was our first time doing voter registration, 
we only set up a table for 2 hours. Next time, we 
will plan for the entire day.”  
– University of Laverne, California

“Our biggest response by far has been to register 
first-time voters at local high schools... it was a  
fantastic day and we can’t wait to double our  
numbers next year!”  
– League of Women Voters, Wilmette, Illinois
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Stories from the Field 

Top 10 Community Partners 
1. MOVE Texas 3,194
2. Texas Rising/Texas Freedom Network 2,600
3. Cleveland Neighborhood Progress 2,481
4. Advocacy Alliance Center of Texas 2,316
5. League of Women Voters Palm Beach County 1,754
6. Mississippi Votes 1,686
7. Phoenix Union High School District 1,589
8. Black Girls Vote 1,570
9. Student PIRGs’ New Voters Project 1,410
10. League of Women Voters New Orleans 1,400

* Number of in-person registrations on National Voter Registration Day
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Supporting, Innovating, 
and Scaling Up 
Despite being a single day of action, National Voter Registration Day’s  
success depends on a year-long effort to recruit, train, and provide  
ongoing support to partners.  
To ensure that partners are prepared to organize effective 
voter registration activities in the field, t hey are invited to  
participate in webinars, access customized resources and  
toolkits, receive holiday-specific messaging, and get fr ee  
branded materials to assist in their efforts around the holiday.  

 
 

 
 

 

This year, National Voter Registration Day materials such as 
posters and stickers were available in English and seven 
additional languages, including Spanish, Chinese, Arabic, 
Vietnamese, Korean, Tagalog, and Hmong. 51 percent of 
partners requested additional non-English materials to support 
their outreach efforts. 

50,000 
  posters printed and distributed 

450,000 
   stickers printed and distributed 

ّّ
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الیوم الوطني لتسجیل الناخبین
 Día Nacional del Registro de Votantes 2019.09.24 الثلاثاء – 

Martes24 SEPT 2019 

نت مستعد؟ ھل أ رت في نوفمب صو – ل في سبتمبرسج
¿Está listo para votar? 

Regístrese en septiembre – Vote en noviembre 

 شكر خاص لرعاتنا:

#Na ionalVo e Regis 
#VoteReady 
@Na lVo e RegDa Un agradecimiento especial a nuestros patrocinadores: 

 من: بدعم
(EAC اللجنة الأمریكیة المساعدة في الانتخابات

 )،NASS والرابطة الوطنیة لوزراء الخارجیة 

،(NASED) والرابطة الوطنیة لمدیري انتخابات الولایة Na ionalVo e Regis a ionDa o g 
(مركز الانتخاب) والرابطة الوطنیة لمسؤولي الانتخابات #Na ionalVo e Regis a ionDa

#VoteReady 
Con el apoyo de: 

Comisión de Asistencia Electoral de los Estados Unidos (EAC) 
Asociación Nacional de Secretarios de Estado (NASS) 

@Na lVo e RegDa 
Asociación Nacional de Directores de Elecciones Estatales (NASED) 

Asociación Nacional de Funcionarios Electorales (Centro de Elecciones) 
Na ionalVo e Regis a ionDa o g 
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Supporting, Innovating, and Scaling Up 

Webinars 

National Voter Registration Day hosted three  
webinars for partners on how to plan for, promote, 
and execute a successful voter registration event. 
723 people attended at least one of these  
webinars and all partners had access to the  
recordings online. 

723
    webinar attendees 

Mentorship 

For the first t ime this year, a select number of  
organizations that signed up as first-t ime National 
Voter Registration Day partners were paired up with 
an experienced group in their state or locality as 
part of a pilot mentorship program. About 139  
organizations took part in this program. 

The five mentor or ganizations included CivicTN 
(Tennessee), Florida PIRG (Florida), LULAC Council  
#22325 (Texas), Mi Familia Vota (California), and 
NYC Votes (New York City). Mentors provided 
in-person and online trainings, conducted phone 
check-ins with first t ime partners, supplied extra  
materials, and recruited additional organizations to  
participate in National Voter Registration Day.  
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National Voter 
Registration Day 2020 
With your help,we aim to shatter all prior records 
on September 22, 2020! 

Goals 
• Over 1 million voter registrations

• Over 5,000 partner organizations

• 25,000 volunteers

• 1,000,000 in-person contacts

• 4,000,000 social media engagements

Do you want to be a part of next year’s holiday?   
We are looking for individuals and organizations of all stripes and sizes to celebrate  
National Voter Registration Day with us in 2020. This can include volunteering at an event  
near you, organizing a voter registration drive in your community, supporting the civic  
day of action with financial support, helping us gain traditional and social media traction, 
becoming an official National Voter Registration Day partner organization, and more. 

Visit www.nationalvoterregistrationday.org for more or   
email info@nationalvoterregistrationday.org 

92%
of surveyed partners in 2019 said they would participate again 
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Financials 
Functional Expenses 

Posters, Stickers, and Distribution 

Communications and Technology 

Planning and Evaluation 

Administrative and Development 

Partner Outreach and Support 

Special thanks to the supporters and donors who make National Voter Registration Day 
possible, including the Carnegie Corporation of New York, Democracy Fund, Wallace H. 
Coulter Foundation, State Infrastructure Fund at NEO Philanthropy, New Venture Fund, 
Creative Artists Agency, Facebook, Google, and Viacom. 

National Voter Registration Day is a collaborative project that is fiscally sponsored and 
managed by Nonprofit VOTE. Audits and 990s are filed as part of Nonprofit VOTE's 
broader financials and IRS reporting

2019 Expenses* 
Salaries, Taxes, and Benefits  $ 170,090 
Partner Grants and Consultants  $ 49,355 
Printing and Postage  $ 88,187 
Communications and Supplies  $ 21,422 
Occupancy and Fees  $ 19,897 
Travel and Events  $ 13,470 

Total Expenses  $362,420 
*Projected year-end expenses, unaudited . 
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2019 Premier Partners 
Alliance for Youth Organizing  American Library Association Andrew Goodman Foundation  
Anonymous Content Arab American Institute Asian Americans Advancing Justice   
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Campus Vote Project  Carnegie Corporation  Creative Artists Agency CenterLink CMT  
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The 4,083 Partners 
For the full list of national and community partners visit: 
nationalvoterregistrationday.org/2019partners/ 

Thank You to our nonprofit data and media partners for providing in-kind support and tools to
make the holiday a success. 

TurboVote   I    Rock the Vote  I   Vote.org  I  ReThink Media 
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Sponsor Opportunities
for 2020 
Help National Voter Registration Day Smash Records in 2020! 
To register over one million voters in 2020, we are ramping up recruitment and support of the thousands of 
partners across the nation, building out robust communications plans, and more. With this additional work,   
expenses are anticipated to top $800,000. You can help National Voter Registration Day shatter records in 2020  
with a donation at nationalvoterregistrationday.org or contact us at info@nationalvoterregistrationday.org for  
more information on sponsorship opportunities and benefits for your organization. 

1Million 
help us reach our goal of 1 million new  
registered voters in 2020 
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 Thank You to Our 
Premier Sponsors 
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